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2021 Social Impact
Overview
MoneyGram International, Inc. (NASDAQ: MGI), a global leader in the evolution of digital P2P
payments, delivers innovative financial solutions to connect the world's communities. With a purposedriven strategy to mobilize the movement of money, a strong culture of fintech innovation, and leading
customer-centric capabilities, MoneyGram has grown to serve over 150 million people in the last five
years. The Company leverages its modern, mobile, and API-driven platform and collaborates with the
world's top brands to serve consumers through its direct-to-consumer digital channel, global retail
network, and embedded finance business for enterprise customers. MoneyGram is also a leader in
pioneering cross-border payment innovation and blockchain-enabled settlement.
In January 2020, recognizing the need to expand beyond traditional and transactional corporate
philanthropy and CSR, the Board of Directors formalized the Social Impact function with the goal of
establishing a comprehensive Social Impact program. By the end of 2020, various Company functions
had been assessed and opportunities for local and global impact were identified – ultimately creating
“four pillars of purpose” within a new, broader Social Impact Policy. With the full support of leadership
going into 2021, we worked throughout the year to establish the foundations of these four pillars.

Pillars of Purpose
Corporate Citizenship
We will maintain a commitment to applicable environmental, social and governance standards, and
seek opportunities to leverage our systems and networks to create positive societal change.

Philanthropy
The MoneyGram Foundation aligns with corporate citizenship strategy through grants in the areas of
financial literacy, financial inclusion, and workforce readiness.

Diversity, Equity & Inclusion
We will continue to develop and promote strategies and practices which support and engage all
stakeholders regardless of gender, race, ethnicity, sexual orientation, national origin, background, or
ability.

Volunteerism
We encourage and support our global network of employees who are making an impact in the
communities where they live and work.
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Corporate Citizenship
Who We Serve
MoneyGram has been a leader in the global financial services network used by millions around
the world to secure life's essentials for their families for over 80 years. We are extremely proud
of the role MoneyGram plays in keeping families connected across the globe.
The unprecedented challenges presented by the COVID-19 pandemic brought the necessity of
our services into sharp focus. Our continued investment in developing our digital-first strategy
and product innovation allowed us to scale to meet the critical needs of our customers.
A 2021 MoneyGram Customer survey found approximately 83% of respondents reported an
increase in the financial needs of family and friends abroad this year, marking a second
consecutive year of this upsurge. Consumers primarily sent money cross-border to cover the
cost of essential needs for loved ones. Nearly three-quarters (73%) reported that those abroad
needed more money for food in 2021, followed by healthcare (59%) and housing (54%).
According to the results, the healthcare needs of loved ones abroad increased since 2020,
jumping to the second most important factor impacting decisions to transfer funds.

SDG 10: Reduced Inequality
The United Nations’ Sustainable Development Goal 10 (Target 10.c) aims at
reducing inequality within and among countries by reducing inequalities of
income as well as those based in age, sex, disability, race, ethnicity, origin,
or economic or other status within a country.
The Goal also addresses inequalities among countries, including those
related to representation, migration, and development assistance.
MoneyGram is proud to report our average cost to customers is approximately 2.9%,
significantly lower than the industry average reported by the World Bank, and in line with the
United Nations’ Sustainable Development target to reduce the transaction costs of migrant
remittances to less than 3%.
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Crisis Disbursement Program
Nonprofit and nongovernmental organizations face limitations due to lack of access to cash
distribution in times of crisis, and in today’s rapidly evolving world, it has been too expensive
and time-consuming for those organizations to build the operational structure and set up
individual banking partnerships in countries across the globe.
In response to this problem, we developed a product which allows these organizations to
leverage MoneyGram’s global licensure and infrastructure to payout across MoneyGram’s
global network of over 440,000 agent locations in more than 200 countries and territories,
adding instant scale and allowing aid to be deployed quickly to the front lines.
We have already established partnerships with several global organizations with plans to
formally launch the program in 2022.

Compliance
MoneyGram stands as an industry leader in compliance. Compliance is part of the foundation of
our Company and our leadership team is highly focused on ensuring that our business meets or
exceeds our legal compliance obligations. MoneyGram ensures compliance with applicable
laws and regulations relating to anti-money laundering (AML), terrorist financing, and consumer
fraud prevention. We undertake a multi-faceted approach to compliance which includes backend transaction monitoring and an industry-leading consumer ID standard pursuant to which we
collect consumer ID at the point-of-sale for every transaction - a standard well beyond the legal
requirement and stricter than the industry standard.

Leading the Industry
MoneyGram continues to lead the industry in
preventing consumer fraud as evidenced by our
industry-leading low fraud rates, our leading
consumer data collection standard, and robust
compliance program.

In 2021, the number of money
transfer transactions that we
processed for which a
Consumer Fraud Report was
filed comprised only 0.013% of
our total money transfer
transactions processed.

Our numbers speak for themselves. In 2021, the
number of money transfer transactions that we
processed for which a Consumer Fraud Report
was filed comprised only 0.013% of our total
money transfer transactions processed. While
industry participants do not all publish their
individual fraud rates, based on certain select public company data and other available
information, we believe that our fraud rate is among the lowest, if not the lowest, in the industry.

Pushing the Industry Forward
We believe that in the absence of a uniform standard on many aspects of money remittance
compliance, it is incumbent on leading industry participants like MoneyGram to continue to
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elevate standards. An example of this is MoneyGram’s leading consumer ID collection standard
that requires consumers to show their ID at every point-of-sale transaction. In an industry that
has moved toward non-exclusive agent relationships, we’ve seen shared agents require
competitors to adopt MoneyGram’s stricter ID collection standard.

Agent, Employee and Consumer Awareness
Educating agents, employees, and consumers regarding compliance, including fraud schemes
and indicators of suspicious activity are an important aspect of our compliance program.
MoneyGram has a dedicated global agent training program focused on ensuring our agents are
aware of the importance of compliance and have the tools to assist MoneyGram to prevent
fraud and illegal activity. Each of our employees and our Board of Directors perform mandatory
compliance training every year. We make consumers aware of how to identify fraud through our
fraud warnings and other consumer education.

Business Ethics and Transparency
We are committed to maintaining the highest standards of integrity and transparency in our
corporate governance practices to maintain excellence in daily operations and to promote
confidence in our governance systems. MoneyGram conducts business in an open, honest, and
ethical manner. MoneyGram recognizes the importance of protecting all our human, financial,
physical, informational, social, environmental, and reputational assets through its Code of
Conduct and robust corporate ethics program. MoneyGram advises our partners, contractors,
and suppliers of our Code of Conduct and works with them to ensure adherence to this policy.
MoneyGram is committed to measuring, auditing and publicly reporting performance on its
ethics program. We believe an ethical business is a transparent business.
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Philanthropy
MoneyGram Foundation
The MoneyGram Foundation is committed to supporting economic development through
charitable grants that address financial literacy and workforce development/job readiness. In
addition, the MoneyGram Foundation makes an annual grant to Save the Children for
international disaster relief efforts.

We believe access to financial tools and services, as well as knowledge on how to improve
one's own financial health, is at the heart of better economic opportunities, individual freedom
and empowerment, and stronger communities.
Because of MoneyGram’s network of offices and thousands of agent locations worldwide, the
MoneyGram Foundation can identify and thoroughly vet worthy nonprofit and non-governmental
organizations who are making a difference across the globe. Employee donations to the
Foundation are matched dollar-for-dollar by MoneyGram International.
In 2021, the MoneyGram Foundation awarded grants totaling $801,972. The following
populations were among the grant recipients (please click on logos to learn more about each
organization):

International Crisis Relief
Save the Children - $200,000
•
•
•

Children’s Emergency Fund - $150,000
COVID-19 Relief for India - $25,000
Giving Tuesday - $25,000

Immigrants and Refugees
Qualitas of Life Foundation - $40,000
Qualitas of Life’s mission is to provide financial education to Hispanic
individuals and families in New York, to promote their financial security and
improve their standard of living. Their programs have been designed to
reach the broad and diverse immigrant and low-income Hispanic community and tailored to
meet the specific needs of each distinct group within this community.
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Capital Good Fund - $60,000
The Capital Good Fund’s mission is to create pathways out of
poverty and advance a green economy through inclusive
financial services. This grant supported the Crisis Relief Loan Program and served 120 families
in the state of Texas with financial coaching and microloans ranging from $300-$1500. The
families served by this grant were lower-income and predominantly of color and female, with a
significant percent being immigrants.

Communities of Color
YWCA of South Florida - $30,000
The YWCA’s economic empowerment programs prepare women
and people of color to break cycles of generational poverty and
build wealth through workshops, classes, certifications, and job
experiences/internships. These programs reach more than 1,500 individuals annually. This
$30,000 grant funded an expansion of these programs to provide individualized services for an
additional 40 beneficiaries as well as three additional 7-week women’s entrepreneurship
bootcamps.

Minnesota Tech for Success - $50,000
Minnesota Tech for Success’ mission is to provide digital equity to
students in need by partnering with schools and educational
organizations to provide technology access, engaging STEM
programming, and IT workforce development in underserved communities. This $50,000
supported Core:IT, MTFS’s equity-driven workforce development program serving 200 youth
and adults from low-income minority communities with IT training/certification.

Impoverished Communities
Save the Children Kenya - $60,000
Save the Children has been providing services in Kenya through
its humanitarian programs since 1950. Their Enterprise-based
Technical Vocation Education and Training (EBTVET) program provides youth and women with
marketable skills such as carpentry, construction, sewing, handicrafts, and small-scale food
production as well as microloans. This $60,000 grant funded this training for 450 families in
northern Kenya giving them the opportunity to initiate their own businesses.

Yayasan Usaha Mulia - $48,925
Yayasan Usaha Mulia serves its mission to work with communities by
providing support in the areas of health, education, and community
development in order to improve the quality of life of the poor and destitute
in Indonesia. This $48,925 grant provided English language and computer
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skills to 150 youth aged 15-20. Participants receive an accredited certificate that will enable
them to find employment in the formal sector, such as small and medium enterprises, retail, and
the hospitality industry. Additionally, this grant provided workshops in financial literacy and job
seeking skills.

Opportunity Populations
(Women) Her Future Coalition - $50,000
Her Future Coalition’s mission is to break the cycle of exploitation, poverty,
and gender violence by providing education, vocational, and support
services in India and Nepal to survivors of trafficking, child marriage, rape
and other forms of severe gender-based violence. This $50,000 grant funded vocational training
for 100 survivors and marginalized women in the Sonagachi and Bowbazar red light areas,
rescue shelters, and Topsia slum of Kolkata India.

(Veterans) Hire Heroes USA - $50,000
Hire Heroes USA’s mission is to empower U.S. military members,
veterans, and military spouses to succeed in the civilian workforce.
This organization serves over 16,000 clients and aids in the hiring
of 10,000 clients annually. This $50,000 grant provided specialized one-on-one career
counseling, resume development support, interview practice, industry mentorship, and
networking for 50 Veterans.

(Youth) JA Italia - $56,710
JA Italia inspires and prepares young people for our evolving global
economy. This $56,710 grant funded their entrepreneurship education
programs that engage students (ages 17 to 19) with volunteer business mentors as they
develop and launch their own businesses. Ideas in Action challenges students to solve a
problem in their community with a business venture. The Company Programme is a real
business experience in which students establish mini-companies. These programs directly
impact more than 600 students.

(Youth) Young Enterprise - $60,337
Young Enterprise enables young people to learn and apply skills for
sustainable employability in the 21st century. This $60,337 grant will
fund their Company Programme that pairs small groups of students
(ages 14 to 18) with volunteer business advisors who provide mentorship
while they develop and launch their own businesses. The program
directly impacts more than 300 students.

7

(Youth) Junior Achievement North - $36,000
Junior Achievement’s mission is to inspire and prepare young people to
succeed in a global economy. This $37,500 grant supported Minnesota’s
JA North’s Biz Town & Finance Park in programs to provide over 10,000
students (in grades 5-12) with personal finance and career readiness
skills through virtual environments. JA Biz Town gives students the opportunity to explore an
exciting virtual business world and JA Finance Park provides a hands-on budgeting simulation
for students.

(Youth) Café Momentum - $60,000
Café Momentum’s mission is to transform young lives by equipping justiceinvolved youth with life skills, education, and employment opportunities to help
them achieve their full potential. This $60,000 grant supported Café Momentum’s
Internship Program that provides workforce development skills, wraparound
support services, as well as tailored financial literacy education for each
participant. This program serves 150 justice-involved youth aged 15-19 annually.
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Community Investment
In addition to traditional Foundation grants, MoneyGram is committed to the communities where
we live, work, and serve through donations to local nonprofits. In 2021, MoneyGram proudly
supported the organizations below (please click on logos to learn more about each
organization):
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Diversity, Equity & Inclusion
Employee Enrichment
In 2021, MoneyGram launched a new global Employee Enrichment series aimed at celebrating
diversity, increasing awareness, and fostering an atmosphere of equality and inclusion.

February – Black History Month
On February 26th, we hosted our first internal panel featuring a discussion with Black leaders
across the organization for Black History Month. Colleagues joined from across the globe to
hear panelists share their insights, experiences, and suggestions around how we can all learn to
create a stronger community.

March – International Women’s Day
On March 9th, we hosted a company-wide panel with some of the women leaders across
MoneyGram who shared their insights, experiences, and accomplishments. Topics covered included
mentorship, inspirational women, and the Pandemic’s toll on women.

May – Asian American and Pacific Islander Heritage Month
On May 14th, our AAPI colleagues hosted a live virtual roundtable discussion where they shared
their personal and professional journeys as well their cultural traditions.

June – Pride Month
To celebrate Pride Month, we invited a guest speaker to join colleagues for an internal virtual
panel discussion on the history of Pride Month and how best to be an LGBTQ+ ally both in the
office and in the broader community. Additionally, MoneyGram donated to the Hetrick Martin
Institute, the nation’s largest LGBTQ youth services agency.

September/October – Hispanic Heritage Month
On September 9th, Chief Compliance Officer Andy Villareal introduced a live panel of Hispanic
and Latino leaders who spoke about Hispanic heritage, history contributions and achievements.
Fun facts about the contributions of the Hispanic community were shared weekly with
employees, and a donation was made to The Concilio, a Dallas nonprofit that builds stronger
communities by unlocking opportunities for Latino families.

October – National Disability Employee Awareness Month
To raise awareness about disabilities in the workplace, Elizabeth Weathers, CIPP/US, LPEC,
Head of Human Resources at MoneyGram, spoke with David Quilleon and Jack Mayor of Best
Buddies International, a nonprofit focused on the integration of individuals living with intellectual
and developmental disabilities. The conversation offered personal perspectives as well as more
insight about the unique abilities each individual brings to work. They spoke about the
importance of nurturing a safe environment for all people and creating the proper
accommodations, reducing stigma, and adopting new strategies to promote disability inclusion.
Additionally, MoneyGram made a gift to Best Buddies International in honor of our guests.
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November – Veterans Day
On Veterans Day (November 11th), Robert Villaseñor, General Counsel, Corporate Secretary
and CAO (United States Naval Reserve), introduced an internal roundtable discussion with
veterans across the organization to celebrate and learn more about the unique experiences that
they bring to our company. We also highlighted our recent MoneyGram Foundation grant to Hire
Heroes USA, a nonprofit that provides free career services to transitioning service members,
veterans and military spouses.

2021 Employee Census
In 2021, the Social Impact team captured a snapshot of employee demographics on April 1 for
benchmarking purposes against future years. The data points collected for the first Employee Census
were age group, ethnicity, and gender.
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GENDER (US ONLY)
Female

Male

Not Disclosed

Not Disclosed, 17, 1%

Female, 998, 45%
Male, 1219, 54%

(Non-binary was added as a selection later in 2021 and is not reflected in this census.)

2021 Board Diversity
As reported in our definitive proxy statement filed for our 2022 Annual Stockholder Meeting on
March 25, 2022, the table below provides information on the diversity of our Board of Directors.
Total Number of Directors: 8
Female

Male

Did Not Disclose

GENDER IDENTITY
Board Members

3

5

-

African American or Black

-

-

-

Alaskan Native or Native American

-

-

-

Asian

1

-

-

Hispanic or Latin Origin

-

2

-

Native Hawaiian or other Pacific Islander

-

-

-

White

2

4

-

Two or More Races or Ethnicities

-

1

-

DEMOGRAPHIC BACKGROUND
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Volunteerism
Community Days
MoneyGram encourages employees to participate in their own communities by providing two
paid community service days each year where employees may use paid work time to
volunteer and serve their own communities.
Our Community Service Day Policy is designed to provide an opportunity for employees to
engage in their local communities in causes and organizations that are important to everyone.
As COVID restrictions began to lift in late 2021, our employees began re-engaging in the
community, logging over 200 hours in November and December.

Red Teams
Red Teams are aligned regionally and focused on employee engagement activities at specific
office locations. Each member of the team volunteers their time to invest in their region through
planning events and focusing on enabling connections between employees. These teams are
essential in moving the Social Impact strategy forward as they are encouraging volunteerism in
their communities and through the MoneyGram Foundation, employee engagement, and
increasing the connection to other offices around the world.
In 2021, Red Teams played a vital role in maintaining connections with employees despite
continued lockdowns and remote work arrangements through virtual lunches, contests, and
individual outreach. Red Teams also led the planning and launch of MoneyGram’s first Global
Week of Service.

Global Week of Service
COVID-19 created challenges for employees who wished to volunteer with organizations in the
community. There were some organizations that provided virtual opportunities but there were
still significantly fewer volunteer activities happening around the globe. Once we had the
opportunity to volunteer in person, MoneyGram International launched our first annual Global
Week of Service, kicking off on December 5th (United Nations’ International Volunteer Day).
Employees were encouraged to volunteer in their community or connect with their local Red
Team for opportunities within their offices.
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In addition to organized Red Team activities, employees also got involved with their local
schools, places of worship, community centers, hosted supply drives, and volunteered
alongside family and friends.
Each year, the Global Week of Service will be a way of celebrating our communities, promoting
the work of a variety of nonprofits, and coming together as a global team to make an impact.
Here is a snapshot of what our offices did during that week in 2021:

United Kingdom
Employees in London hosted a charity bake sale to raise money
for St. John’s Hospice on December 8th. They also had
employees volunteer with Young Enterprise, a MoneyGram
Foundation Grantee, at a local school and talked with students
about their future career ambitions.

Philippines
Despite being hit by typhoon Rai, employees in the
Philippines volunteered at Holy Infant Nursery
Foundation, Inc. Donations of food supplies, vitamins,
medicines, and toiletries. Toys and educational
materials were also distributed.

Nigeria
Employees donated food and other essentials to the Bethesda Home, a
school for the blind.
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South Africa
The team in South Africa participated in a drive and
donated clothing to “CareCloset: Clothes for a Cause.”
The team spent some time volunteering for the event as
well.

Minnesota
Employees in Minnesota volunteered at Second Harvest Food Bank, and they packed 21,219
pounds of food in just one day!
After volunteering, employees launched a virtual donation drive for the food bank. They were
able to raise enough to provide 975 meals to those facing hunger in the Minneapolis/St. Paul
area.

Dallas
Employees volunteered with the North Texas
Food Bank for the H-E-B Feast of Sharing
Mobile Distribution. During the holiday
gathering, they also hosted a diaper drive for
Refugee Services of Texas.
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Additional Initiatives
Top Workplaces Program

Out of the nearly 4,000 companies who applied in 2021, MoneyGram was recognized as one of
the Top 100 Places to Work and Top 25 Places to Work out of large companies in Dallas by The
Dallas Morning News. In November 2021, we were named as a recipient of the 2022 Top
Workplaces USA award.
This award is part of the Top Workplaces program, the leading employer recognition program
in the United States. Awards are based entirely on employee feedback, making it one of the
world's most objective and credible employer recognition programs.

2021 Employee Engagement Survey
In May 2021, all employees were invited to share their feedback and suggestions via an Annual
Employee Engagement survey. The survey solicited 844 responses on the following topics:
Volunteerism, Benefits, and Building Connections.
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We were pleased with the overall results of the survey which show a high level of employee
pride, engagement, and job satisfaction. Feedback from this survey was instrumental for
assessing current benefit programs, developing relevant employee enrichment content and
volunteer opportunities.
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